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				Abstract

				This research aims to analyze how the Pride Parades in Natal/RN and the metropolitan region boost LGBT+ tourism in Rio Grande do Norte (RN), based on an exploratory study with a qualitative approach, using interviews with the organizers of the Parades in Extremoz/RN, Natal/RN, and São Gonçalo do Amarante/RN in 2024. The data was systematized using Iramuteq software and analyzed using the content analysis technique. The results showed that the Parades in RN need more support from public bodies and private entities, as well as greater public support. Although the state has the potential to increase LGBT+ tourism, in order for these events to foster this possibility, there must be investment in local infrastructure, security, and a more open LGBT+ culture in the cities, in order to guarantee a sense of welcome and respect for both residents and visitors, in order to combat gender-based violence and violence against non-hegemonic sexualities. Finally, it is understood that these events can be a tool for promoting tourist destinations and responsible tourism.

				Keywords: LGBT+ tourism; Pride parades; LGBT-friendly; Events; Rio Grande do Norte.

				Introduction

				Currently, the debate surrounding gender and tourism fosters research biases related to the needs, interests, and consumption patterns of LGBT+ people, favor-ing, for example, LGBT+ tourism and demonstrating tourism as a phenomenon of appreciation, inclusion, and promotion of diversity (Damasceno et al., 2022; Silva & Carvalho, 2023). For academic purposes, the acronym LGBTQIAPN+ (les-bian, gay, bisexual, transvestite, transgender, queer, intersex, asexual/agender, pansexual/polysexual, non-binary, and other identities and orientations) will be abbreviated to LGBT+.

				The LGBT+ audience is a relevant niche market, especially for tourism, due to their consumption practices and the financial returns obtained from prod-ucts and services aimed at them, whether directly or indirectly (Fernandes et al., 2023; Trigo, 2009). Faced with this scenario, the events market, envisioning such 
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				potential, has sought to promote occasions that satisfy the needs and interests of these individuals.

				Getz (2007) already emphasized that certain social groups are encouraged to develop events that awaken a sense of belonging and pride, as a way to value their culture and their peers. Thus, LGBT+ events can occur to build the image of a location, celebrate culture and diversity, and/or attract tourists (Markwell & Waitt, 2009). One example is the Pride Parades, which have been held in Brazil for over two decades, with the Parade held in São Paulo being the largest in the world (Grillo & Lanzarini, 2019; Passos & Melo, 2022).

				In 2023, the state of Rio Grande do Norte (RN) was ranked first in Latin Amer-ica for best tourism promotion in the LGBT+ segment, surpassing Bahia, Mato Grosso do Sul, Rio de Janeiro, and São Paulo in the ranking (Panrotas, 2023). Therefore, the state’s potential for this market is evident, and further strategies are needed to leverage existing initiatives, offer new products to visitors, and consolidate RN as a destination for LGBT+ tourists.

				In turn, the city of Natal, capital of RN, in addition to being the second Brazil-ian capital with the highest rate of adults who declare themselves homosexual and/or bisexual (G1/RN, 2022), has gained notoriety by hosting LGBT+ events, especially parties, which was highlighted as an object of study by Damasceno et al. (2022), in which the authors pointed out that festivals aimed at this audience in Natal/RN contribute to a friendly image of the city and, consequently, contrib-ute to LGBT+ tourism in the municipality.

				Considering that LGBT+ tourism is favored by the holding of Pride Parades and that destinations considered LGBT-friendly influence travel decisions (Silva & Carvalho, 2023), this research is dedicated to Pride Parades as amplifiers of LGBT+ tourism in Rio Grande do Norte, due to the need to deepen the under-standing of the role of Pride Parades in boosting LGBT+ tourism and consolidat-ing LGBT-friendly destinations.

				Scientific production on LGBT+ events encompasses the participant experi-ence (Damasceno et al., 2022; Gürkan, 2024) and considers the event from the perspective of hospitality (Ferro & Constantino, 2023), communication (Mark-well & Waitt, 2009), public health (Passos & Melo, 2022), psychological well-be-ing (Zhou et al., 2021) and urban planning (Turesky & Crisman, 2023; Vorobjo-vas-Pinta & Fong-Emmerson, 2022).

				As noted by Sousa-Silva, Diéguez-Castrillón, and Gueimonde-Canto (2024), there is a knowledge gap regarding the perceptions of Pride organizers and the contributions their implementation generates for destination management, their relationship with local public administration, and regional tourism. Therefore, this study views Pride Parades not only as social, political, and cultural manifes-tations, but also as strategic instruments for tourism promotion and economic development, based on the concept of responsible tourism, bringing issues of gender and sexuality into the context.

				In this context, responsible tourism can be understood as that which promotes justice and social equity, combating prejudice and stigma. Responsible tourism refers to practices that, based on the principles of sustainability, encompass all market sectors, tourism enterprises, facilities, products and services, as well as the social actors involved in tourism. Its objective is to minimize the negative effects and maximize the positive impacts generated by tourism, in addition to 
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				identifying and measuring local impacts by monitoring their results (Barreto & Lanzarini, 2023).

				This work aims to provide guidance for the management of the State of Rio Grande do Norte and other bodies involved in organizing these events, highlight-ing the importance of institutional support in structuring and consolidating the Parades as tourist attractions. Therefore, this article aims to analyze how the Pride Parades in Natal (RN) and the metropolitan region boost LGBT+ tourism in Rio Grande do Norte.

				Therefore, it encompasses the Parades held in Extremoz (RN), Natal (RN), and São Gonçalo do Amarante (RN), through exploratory and qualitative research in-cluding interviews with the organizers of these events. Furthermore, although events are the subject of study, the discussions are not limited to them, as LGBT+ tourism is more than a segment of tourism; it is a social and political discussion.

				Literature Review

				LGBT+ Tourism

				Tourism, considered a complex and sociocultural activity, can be a decisive agent for urban development, as it encompasses the economic, cultural, geo-graphic, commercial, spatial, and social dimensions of a location and its residents (Silva et al., 2019; Silva & Carvalho, 2023). Market competitiveness requires des-tinations to develop strategies to serve the most diverse consumer profiles and their respective particularities, such as the LGBT+ population.

				Trigo (2009) emphasizes that, given the range of sectors driven by the eco-nomic and social strength of these individuals, tourism is seen as one of them, including in Brazil (Fernandes et al., 2023). Silva et al. (2019) point out that the consolidation of the LGBT+ tourism segment comes from the need to meet the demands of these tourists, both in the promotion of products and services and in the context of safety and respect for destinations, businesses, and the local community.

				LGBT+ tourism encompasses the planning, execution and promotion of des-tinations for this audience, developing strategies to market goods, services and attractions compatible with their needs and expectations, working on marketing, management and operationalization with the aim of serving them satisfactorily (Trigo, 2009), valuing them through specialization in service, well-being during the stay and a welcoming and safe reception, imposing itself against prejudice (Lanzarini & Rial, 2010; Silva & Carvalho, 2023).

				According to Neves and Brambatti (2019), this group is motivated by expe-riences that include rest, leisure, pleasure, and consumption, whether in urban metropolises and/or sun and sea destinations. A characteristic aspect is that, ac-cording to Silva and Carvalho (2023), the emotional involvement and compatibil-ity of interests of LGBT+ tourists with the destinations they visit stem from the respectful treatment they receive.

				Although the acronym LGBT+ encompasses different gender identities and sexual orientations, gay men receive excessive notoriety due to the patriarchal 
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				hierarchy, in which men have greater privileges than women, especially regard-ing economic income and leisure opportunities (Ram et al., 2019). Therefore, as stated by Lanzarini and Rial (2010), they gain greater support in the market and in tourism, as they are considered for businesses dedicated to them, such as bars, events, cruises, travel agencies, hotels, leisure and entertainment spaces.

				Silva et al. (2019) show that LGBT+ people decide to travel at any time of year, allowing greater freedom in choosing their destination and length of stay. Costa et al. (2019) point out that LGBT+ tourists in Brazil travel alone, do not have children, and invest in leisure and entertainment. This is a demanding audience that establishes relationships with brands that add social value to their products.

				Neves and Brambatti (2019) argue that LGBT+ individuals experience pleas-ure intensely, materialize their tastes and lifestyles in the goods they consume, and have been gaining ground in a prejudiced and conservative society. However, according to Fernandes et al. (2023) and Silva et al. (2019), although it is seen as beneficial, especially from an economic perspective, LGBT+ tourism suffers from reprisals and discrimination.

				In the national context, despite its notoriety in the segment, it should be noted that Brazil is a violent country with a conservative culture, with numerous cases of gender-based violence and violence against sexual diversity reported daily. According to the National Observatory of Human Rights (ObservaDH), 11,120 LGBTQIA+ people were victims of aggression related to sexual orientation or gender identity in 2022. The majority of cases (38.5%) involved transgender and transvestite people. The most frequently reported types of violence were physi-cal (7,792), psychological (3,402), and sexual (3,669).

				Therefore, the development of LGBT+ tourism can be not only a social strat-egy, but also a political one, by validating civil rights in an environment where the growth of this segment is at odds with the crimes committed against them. Therefore, the events sector is seen as a contributing element to the rise of the aforementioned audience as a means of activism in the pursuit of visibility and the guarantee of social rights.

				LGBT+ Pride Parades

				The events market has been seeking to serve the LGBT+ audience in a per-sonalized way, producing events compatible with their interests. Events aimed at this group are means of political activism (Schwarzkopf et al., 2024; Silva & Carvalho, 2023; Vorobjovas-Pinta & Fong-Emmerson, 2022) and factors that en-hance tourist attraction and influence the choice of a location, such as Brazil, which has the São Paulo Carnival and Pride Parade (Silva et al., 2019).

				Pride parades, held in several cities around the world, can be considered the most emblematic events in this niche, contributing to the cities’ economies and tourism (Zhou et al., 2021). However, their precursor comes from the fight for civil rights, initially aimed at homosexuals, which emerged in June 1969, at the Stone-wall Inn in New York, resulting from three nights in which police abused their pow-er in bars frequented by LGBT+ people. The latter, tired of such harassment, fought back (Markwell & Waitt, 2009; Neves, 2021; Turesky & Crisman, 2023).
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				In this context, in the 1970s, LGBT+ groups organized marches in the cities of New York, San Francisco, and Los Angeles, protesting against the oppression experienced at Stonewall and the lack of laws in favor of these people, seeking to obtain media attention and draw attention to the need for change (Markwell & Waitt, 2009; Ram et al., 2019; Turesky & Crisman, 2023), which portrays the beginnings of Pride Parades.

				Nowadays, such events admit new configurations, but they continue to be so-cial, cultural and political spaces for the demand for civil rights (Ferro & Con-stantino, 2023; Gürkan, 2024; Passos & Melo, 2022; Turesky & Crisman, 2023; Vorobjovas-Pinta & Fong-Emmerson, 2022). Furthermore, they are moments to celebrate, debate and attract visibility to the cause (Ferro & Constantino, 2023; Passos & Melo, 2022; Schwarzkopf et al., 2024).

				Parades can be attractions that attract different audiences interested in par-ticipating in the occasion (Silva & Carvalho, 2023), attracting LGBT+ people and those who are not, but recognize the relevance of the event and its purpose (Ram et al., 2019). Gürkan (2024) and Zhou et al. (2021) portray them as events that awaken new experiences in their participants and provide opportunities for strengthening bonds between them.

				Markwell and Waitt (2009) argue that such events arouse a sense of belonging and connection to that group of people, also promoting personal changes in their participants, such as in the perception of each person’s social identity (Gürkan, 2024; Vorobjovas-Pinta & Fong-Emmerson, 2022).

				According to Passos and Melo (2022), due to prejudice ingrained in society, spaces where LGBT+ people feel openly comfortable and safe can be limited. Therefore, Pride Parades aim to encourage these individuals to occupy leisure and living spaces and guarantee the freedom to express their identities. The au-thors also point out that these events are instruments against prejudice, in the pursuit of neglected LGBT+ rights and their visibility. It is a moment of empow-erment, resistance, and a cry for respect.

				According to Ferro and Constantino (2023), the first Parade held in Brazil took place in Rio de Janeiro in 1995, followed by São Paulo in 1997, becoming the largest in the world. Although they have been taking place for a long time, there is still a distorted interpretation of these events, which are associated with a carnival event, especially in Brazil, as the country moves away from the formal character of the marches and begins to use electric trios, uniting social and polit-ical debate with the festivity of the Brazilian people in an irreverent environment of protest, resistance, and joy (Passos & Melo, 2022).

				Beyond their economic impact, Pride Parades contribute to building an in-clusive image of the destinations that host them, as safe and welcoming spaces. The visibility generated by these events strengthens a destination’s LGBT-friend-ly reputation, although they are not the only factors that can contribute to this. Therefore, it is necessary to discuss which attributes help project a friendly im-age of tourism toward the LGBT+ public.

			

		

	
		
			
				RTA | ECA-USP | ISSN: 1984-4867 v. 36, n. 00, e025003, 2025. 

			

		

		
			
				Claudino, A.L. & Lanzarini, R.

			

		

		
			[image: ]
		

		
			
				6

			

		

		
			
				LGBT-friendly destinations

				Market competitiveness highlights the need to target products and services to specific segments to effectively meet tourists’ demands and desires (Silva & Carvalho, 2023). One of the actions taken by destination management is the con-struction/marketing of images that arouse potential tourists’ intention to visit, whether through the established bond or the exclusivity of their attractions.

				According to Silva and Perinotto (2016), destination image is an important tourism communication and promotion strategy. It uses the mental perception that potential visitors can establish of a destination, derived from photos, re-views, reports, among others, and which can result in the intention to visit it. Thus, there is a demonstration of interest on the part of companies and tourist destinations in becoming “friendly” to LGBT+ people, aiming to attract them, as they are loyal to products and services that demonstrate concern for their needs (Damasceno et al., 2022; Ro & Khan, 2022).

				Silva and Perinotto (2016) point out that the way an image is constructed, marketed, and disseminated can influence a destination’s strategic positioning in the market, in addition to organically stimulating visitor attraction and their pos-itive relationship with the location. Getz (2007) adds that events boost tourism activity by attracting visitors and influencing a destination’s image. Therefore, these are areas that feed off each other and can reflect on the expansion of the tourism market, benefit consumers, and optimize experiences.

				Lanzarini and Rial (2010) and Silva and Carvalho (2023) argue that the log-ic of production and consumption of goods aimed at LGBT+ consumers has fa-vored, in tourism, the institutionalization of destinations that call themselves LGBT-friendly, that is, the appropriation and occupation of public and private spaces that aim to meet the demands of these customers. The understanding of LGBT+ destinations emerges in North America and Europe, especially in large cities and those focused on sun and sea tourism, due to the massive presence, at certain times of the year, of the gay public (Silva et al., 2019).

				The concept of LGBT-friendly involves spaces of respect and welcome (Dam-asceno et al., 2022; Silva & Carvalho, 2023) and the adoption of practices (hir-ing LGBT+ people, promoting and investing in the cause), positively identified as friendly, which reverberate in the loyalty and intention to visit/return of this public (Ro & Khan, 2022).

				LGBT-friendly was used, as opposed to “gay-friendly destination”, although both refer to spaces that welcome these individuals in a respectful, safe manner and without discrimination, since, as highlighted by Damasceno et al. (2022), LGBT-friendly encompasses all those covered by the acronym LGBT+, unlike gay-friendly, which can admit a sexist tone by emphasizing only gay men.

				Destinations considered LGBT-friendly create an atmosphere of respect for these individuals in an attempt to attract more customers. However, it is impor-tant to be aware of those who merely use the term to obtain financial returns, but do not act in favor of the segment (Silva & Carvalho, 2023). Silva and Perinotto (2016) add that the image one wishes to project in the imagination of potential customers must align with reality. There is no point in destinations promoting expectations that differ from reality, as this can lead to negative results at the end of a tourist experience.
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				Damasceno et al. (2022) emphasize that events, especially festivals, tend to strengthen a destination’s LGBT-friendly perspective. Therefore, when a location offers products geared toward this demand, satisfying it, the sector’s competi-tiveness increases, and the flow of LGBT+ tourists to the location may increase. Destinations or businesses considered LGBT-friendly do not segregate their cus-tomers: they serve all people and promote well-being equally (Silva & Carvalho, 2023).

				According to Ro and Khan (2022), tourism promotion can influence visitors’ perceptions of a destination as LGBT-friendly or not. In this regard, Neves (2021) emphasizes that destinations that promote an LGBT-friendly image and are known to genuinely support the cause are likely to attract greater interest from this audience.

				The identification of a LGBT-friendly environment can be perceived by the explicit proliferation of symbols, such as rainbow flags and pink triangles, or im-plicitly, in specific spaces dedicated to this audience: ghettos (Ram et al., 2019). Considering this scenario, it can be assumed that the potential of LGBT+ tourism would also be based on the projection of a destination’s LGBT-friendly image and its attractiveness.

				Methodology

				Regarding its typology, the study is characterized as exploratory and quali-tative. According to Cervo et al. (2007), exploratory research presupposes a de-tailed understanding of a given object of study, using available information, thus enabling new conceptions about it. Furthermore, a qualitative approach was adopted by utilizing the perspectives and experiences of the study participants, in addition to basing the results on the researcher’s interpretation (Flick, 2013).

				The research universe consists of the Pride Parades held in the municipal-ities of Extremoz, Rio Grande do Norte, Natal, and São Gonçalo do Amarante, Rio Grande do Norte. These parades were identified through internet search-es on Google.com and local newspaper websites as the most popular events of this type held in the state. Interviews were conducted with the organizers of the three events in question.

				A non-probabilistic convenience sample was used, as described by Gil (2008), which comprises subjects accessible to the researcher and willing to collaborate with the investigation. The collection instrument was an interview guide com-posed of nine open-ended questions (Table 1), developed based on Damasceno et al. (2022) and Vorobjovas-Pinta and Fong-Emmerson (2022), addressing as-pects such as visibility, inclusion, tourism, and LGBT-friendly destinations.
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				Table 1. Interview Script

				Source: Prepared by the authors (2024).

				
					How would you describe the importance of the Parades held in Rio Grande do Norte, in terms of visibility and inclusion, for LGBT+ people in the state?

				

				
					How do you assess the impact of the Pride Parades on the visibility of public policies focused on LGBT+ rights in Rio Grande do Norte?

				

				
					What recommendations would you give to organizers of these events to improve the attendee experience?

				

				
					Which aspect of the Parade (cultural, social, political, festive, etc.) do you think attracts the most participants? Could it also attract tourists?

				

				
					How can Pride Parades held in Rio Grande do Norte contribute to creating a more welcoming environment?

				

				
					Do you believe that greater publicity for these events held in Rio Grande do Norte could, in the future, influence LGBT+ tourists to visit the state? If so, why not?

				

				
					In your opinion, is Rio Grande do Norte ready to welcome LGBT+ tourists? Please comment.

				

				
					Do you believe the Parade can influence the perception of a tourist destination as LGBT-friendly? If so, why not?

				

				
					What are the challenges that Rio Grande do Norte may face when trying to position itself as LGBT-friendly through holding Pride Parades?

				

				In accordance with the General Personal Data Protection Law (Law No. 13,709/2018), the names of the interviewees will remain anonymous. Further-more, the Informed Consent Form was used, requesting that the interviews be re-corded and ensuring the confidentiality of their identities throughout the study.

				For data analysis, Content Analysis, proposed by Bardin (2016), was used, fol-lowing the steps of: pre-analysis, exploration of the material and treatment of re-sults and interpretation. According to Bardin (2016), Content Analysis comprises a set of techniques aimed at analyzing communications, with the objective of ob-taining, through systematic and descriptive procedures, the inference of knowl-edge about the implicit or explicit messages in the content of these messages.

				In the pre-analysis stage, the interviews were transcribed, and subsequently an initial, exploratory reading was conducted to familiarize with the statements and assimilate them with the research objective and the literature. To explore the material, the interview texts were formatted into a single textual corpus and submitted to Iramuteq software (version 0.7 alpha 2), which can systematize the words in the text, group them, and correlate them based on their frequency.

				To identify the expressiveness of words in the statement and establish a re-lationship with the themes addressed in the study, we chose to use Descending Hierarchical Classification (DHC) and Similitude Analysis. As noted by Klant and Santos (2021), DHC generates groupings of text segment (TS) classes, showing which words within these TS are connected. Similitude Analysis, on the other hand, presents the correlation between words, using statistical indicators to es-tablish this connection.

				After Iramuteq generated the classes and categories for analysis, the results were processed and interpreted. At this stage, we sought to go beyond simply describing the statements, promoting a reflective analysis of the meanings of the 
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				interviewees’ discourse. Furthermore, the interpretative process involved corre-lating these statements with the literature review, allowing for the establishment of propositions that could help understand how LGBT+ tourism is promoted through the Pride Parades.

				Results and discussion

				This section presents the events analyzed, for the reader’s knowledge and, sub-sequently, the findings from the interviews and the discussion with specialized lit-erature are discussed, providing explanations about LGBT+ Tourism in RN.

				Characterization of the Parades

				The oldest Pride Parade in Rio Grande do Norte is the Natal Pride Parade, which, according to Interviewee 1, first took place in 1999 in the Cidade Alta neighborhood. However, in 1998, a group of drag artists organized a high-heeled race alongside a demonstration in the same neighborhood, drawing several par-ticipants. However, it was only the following year, after the organization of a so-cial movement, that the Natal LGBT+ Pride Parade officially took place.

				In its first edition, the event brought together over 300 people, taking place as a walking event, supported by a trio elétrico (a float) and featuring concerts. Over the years, it has occupied venues such as Praia do Meio, Avenida Prudente de Morais, Avenida Salgado Filho, Avenida Engenheiro Roberto Freire, and Praça dos Grin-gos in the Ponta Negra neighborhood. It is coordinated by the Fórum LGBTQIA+ Potiguar (Popular LGBTQIA+ Forum) and its infrastructure is provided through a partnership with the municipal and state governments, through the rental of equipment such as a stage, sound system, lighting, tents, portable toilets, snacks, and artist fees.

				In turn, the Extremoz Parade, as reported by Interviewee 2, emerged in 2014 as something new and different in the city, with not even its organizers having ex-perience with such events. Over the years, it grew and, as the interviewee noted, in 2023 it was the largest in the state, surpassing Natal in terms of attendance. It’s an event that takes place on the city’s streets and concludes at a club, with musical and artistic performances, featuring local artists, drag queens, and DJs. The event is supported by the state government, the Extremoz city government, and the Potiguar LGBTQIA+ forum.

				The São Gonçalo do Amarante Parade is the most recent. It’s organized by AT-TRANSPARÊNCIA/RN, the Rio Grande do Norte Association of Transvestites and Transsexuals, and has the support of the state government, the host city, and lo-cal private companies. Similar to the others, the event’s format follows the same pattern, and its main objective, according to Interviewee 3, is to raise awareness of the LGBT+ community in São Gonçalo do Amarante.
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				Pride Parades and LGBT+ Tourism in Rio Grande do Norte

				A corpus of 27 texts and 27 ST was obtained, with a utilization of 21 ST (77.78%). Furthermore, 3,478 words were identified, resulting in 3 clusters (Fig-ure 1): Class 1, with 5 ST (23.8%); Class 2, with 8 ST (38.1%); and Class 3, also with 8 ST (38.1%).

				These classes were segmented by the program into two branches (A and B). In this case, Branch A—”Resistance & Purpose”—comprise Class 2 (Resilience) and address the obstacles faced in holding these events and how they are overcome to ensure the cause is not weakened. Consequently, Branch B—”Massive Partic-ipation in Pride Parades”—comprise Class 1 (Importance) and Class 3 (Engage-ment), presupposing cooperation between different actors to drive these events.

				Figure 1. Descending Hierarchical Classification (DHC) Dendrogram

				Source: Research Data (2024). Prepared via Iramuteq software.

				To visualize the words that constitute the respective classes, the software gen-erated an organizational chart with the words that are related in the discourse, conceiving the aforementioned branches. Figure 2 illustrates this representation.
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				Figure 2. Word Frequency Chart by Class

				Source: Research Data (2024). Prepared via Iramuteq software.

				Branch A includes Class 2, “Resilience,” which focuses on how the Parade has a distorted image among some people who, through prejudiced and uninformed comments and behavior, try to belittle its achievement and objective.

				Although Pride Parades are increasingly popular around the world and attract large audiences (Vorobjovas-Pinta & Fong-Emmerson, 2022), in Rio Grande do Norte, they are held despite resistance from organizers. Organizers face chal-lenges, especially with public support. Even with logistical and infrastructure support, there is a relentless pursuit of effective support, coupled with a local so-ciety that represses them. The following statements complement this discussion:

				The Parade is a moment of closure, of sealing, yes, because sealing and closing is going out into the streets shouting, this is also a way for us to denounce all types of arbitrariness, of crimes against our LGBT community (Interviewee 1).

				It’s important to make the parade a festive one, but we can’t lose the essence and fail to explain why we’re there. Because if it’s just a parade with a float on the street, a band playing, and so on, we’ll never be able to convey to people why we’re there. And the parade isn’t an off-season Carnival; it’s still a demonstration. A festive demonstration, so to speak. (Interviewee 2)

				The São Paulo Pride Parade is publicized months in advance and breaks attend-ance records every year. Here, organizers wait until too early to publicize the event, and support is also limited, leaving the parade somewhat vulnerable. Support often doesn’t arrive as quickly as it should. For the parade to become more well-known, it needs this support so that those coming from other places are welcomed as well (Interviewee 3).
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				One of the interviewees’ statements raises concerns about the misinterpreta-tion of the Parade, comparing it to an off-season Carnival, similar to Passos and Melo (2022), who emphasized that such events are associated with a Carnival event. This reductionism can weaken the event’s relevance, as it disregards its role in the advocacy and visibility of LGBT+ people.

				The minimization of this impact can be attributed to a lack of information in society and insufficient institutional outreach to clarify the historical and politi-cal importance of these demonstrations. Therefore, there is a need to strengthen communication, scientific, and marketing strategies, both by the government and by the institutions promoting the Parades, to change this perception, ensuring that the event is not emptied of its original meaning and that it can fulfill one of its main functions: education and combating gender-based violence.

				It is worth highlighting that, based on the premise of promoting responsible tourism, which seeks more ethical tourism, in safe environments, and actions to promote the image of equality and social justice, to improve the quality of life, in the short term, in all its aspects, these actions are urgent and need the support of public authorities to be implemented and maintained (Barreto & Lanzarini, 2023).

				The findings attest that organizing Pride Parades faces several obstacles, such as a lack of public awareness of the event’s purpose, sociopolitical resistance, public safety, and discriminatory legislation. Another challenge is fundraising, where a lack of adequate support can often limit its reach, hindering its ability to attract a wider and more diverse audience.

				In this context, it’s pertinent to question whether the public and private sec-tors’ resistance to supporting the Parades stems from budgetary constraints or a lack of political priority in promoting such events. Integrating the Parades into the official municipal events calendar could represent a step forward, legiti-mizing their cultural and social character and facilitating access to financial and logistical incentives.

				Therefore, it’s important to study the LGBT+ population and its events to un-derstand their needs and establish directions for possible solutions. As stated by Costa et al. (2019), dedicating time to researching and even offering products and services targeted at this population permeates the quest to understand their consumer behavior and the factors that influence their decisions.

				Classes 1 and 3 are present in Branch B, as they highlight the need for institu-tional support, public participation, and greater publicity for Pride Parades as a way to increase their visibility. Class 1, “Importance,” highlights the event’s rele-vance to the fight for the LGBT+ cause, the notoriety the movement gains when it takes place, and, furthermore, as stated by the interviewees, the need for greater government involvement in its implementation, given that cities, not generaliz-ing to the general population, have welcomed these events.

				Getz (2007) adds that an event is a happening with a scheduled beginning and end that brings people together for similar purposes and activities. Therefore, Pride Pa-rades, marked by cultural manifestations, serve as platforms to highlight the citi-zenship of LGBT+ individuals; the visibility they provide is important for combating prejudice, offering a space where diverse identities can be celebrated without fear of repression. The excerpts below elucidate this:
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				The Pride Parades initiated the enactment of laws in education, culture, public safe-ty, and the guarantee of community rights. So, thanks to the Pride Parades, not only in Rio Grande do Norte, the issue of guaranteeing the rights of the LGBT+ communi-ty began to be discussed at the state, federal, and municipal levels (Interviewee 1).

				The parades are super important for our state in terms of visibility for our com-munity, as it is exactly on this day that everyone decides to go out onto the streets dressed in their pride to show who they really are (Interviewee 3).

				Another point is that, beyond their social perspective, Pride Parades can have a positive effect on cities, attracting tourists, boosting the economy, and promot-ing local artists. Furthermore, organizing these events involves collaboration be-tween local governments, NGOs, and businesses, which can be a promising link in urban development, as emphasized in Class 3, “Engagement.”

				Not only publicity but also greater investment from the government. We would be able to reach and attract more people to participate. We take into account the São Paulo parade. The investment there, the number of people who participate in the São Paulo parade, and the number of people who travel from other places to partic-ipate in the parade in that city, in that state (Interviewee 2).

				I think that the parades should have more support from the government, that they should be held in places that are more accessible to the population and not just in a specific location […] if it were publicized nationally we would have tourists from several other states, and we do, but as guests of the organizers, many LGBT tourists do not come to Natal for these events because of the lack of security (Interviewee 3).

				According to Neves and Brambatti (2019), the LGBT+ community enjoys trav-eling, partying, and values the quality of their purchases. Therefore, as pointed out by Silva et al. (2019), LGBT+ tourism is an important segment for the devel-opment of a destination. Therefore, exploring this niche in Rio Grande do Norte could be an opportunity to expand tourism offerings, which still lack the basic structure to achieve this prerogative.

				Silva and Carvalho (2023) point out that LGBT+ tourism is a segment with economic potential, and that cities that adopt inclusive policies can benefit from the loyalty of this audience. Therefore, implementing strategies that involve not only the event itself, but also an entire network of services and infrastructure, could boost this segment in Rio Grande do Norte.

				Continuing, Class 3, “Engagement,” highlights the lack of investment and col-laboration in such events. Therefore, for the expansion of Rio Grande do Norte’s Parades, greater engagement in terms of participation, support, and investment from those directly and indirectly involved is crucial, as their benefits can spread throughout the state.

				What’s really missing is better LGBT spaces in the city of Natal, we have sever-al ghettos here […] we lack LGBT culture in the artistic field, music, shows, drag queens, comedians […] There needs to be investment in the cultural field, in the field of LGBT spaces, which are called friendly spaces (Interviewee 1).
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				We always feature local artists, both from Extremoz, we invite several LGBT artists from Natal, we open a public call for artists who wish to participate in the Parade (Interviewee 2).

				What attracts participants the most are the shows by famous artists, unfortunately, few participants go for the cause based on that year’s theme (Interviewee 3).

				Getz (2007) emphasizes that events can foster a sense of attachment to a place, due to a positive experience during participation. Therefore, considering state-ments made during interviews, a question arises: why is public participation in the Rio Grande do Norte Pride Parades not greater? This concern arises from the observation of the significant presence of LGBT+ people at private events held in Natal, which even attract tourists, as cited by Damasceno et al. (2022): Bloquíssi-mo: Festival da Diversidade, Festival MADA e Carnatal.

				This question can lead to reflection on the reasons why people don’t attend the Parades (free), but rather attend private (paid) events. What prevents mas-sive participation? Misinformation? Prejudice? Lack of access? Lack of publici-ty? Regardless of the answer, it can be inferred that the audience isn’t growing, reflecting the investment the event receives, whether from the public or private sector, marketing, and residents’ interest in participating in the demonstration and celebration.

				Therefore, if the event doesn’t expand the local audience, building tourist en-gagement tends to be a difficult task. And, more than that, to truly embrace Rio Grande do Norte as an LGBT-friendly destination and foster LGBT+ tourism, invest-ing in Pride Parades alone isn’t enough; there must be a broader LGBT+ culture in the state, whether from this group itself, the general public, businesses, public pol-icies, advertising campaigns, and a sense of welcome and respect from everyone.

				According to Getz (2007), events provide unique experiences, attitudes, and behaviors. The way a participant experiences an event is unique to that moment. The Parades are no different: there is significant potential for these events in Rio Grande do Norte, which should be managed and developed in a more partic-ipatory manner if there is an interest in expanding strategies to attract a larger audience, regardless of whether they are local residents or tourists.

				After processing the Similarity Analysis with the software, Figure 3 shows words that are grouped by similarity in the interviewees’ speech, making it possible to infer some interpretations about bottlenecks faced in holding these events and how they affect the development of local tourism.
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				Figure 3 – Similarity Analysis

				Source: Research Data (2024). Prepared via Iramuteq software.

				As shown in Figure 3, six clusters were created, connected by words such as (in English) “receive”, “municipal”, “state”, “welcome”, “city”, “exist”, “right”, among others. Initially, Pride Parades, as events promoting LGBT+ rights, depend on the support of public agencies to take place. Furthermore, they presuppose the occu-pation of municipal spaces by this group, positioning them as citizens demanding that their existence and reality be recognized. Thus, considering the locus of the research, cities are moving toward a more welcoming and receptive perspective, and thus, they may become LGBT-friendly destinations.

				By considering the Parades as vectors for an LGBT-friendly conception of Rio Grande do Norte, it may be possible to strategically explore a new front of tour-ism competitiveness, not only within the state, but also among neighboring desti-nations that use these events to attract this consumer profile. Furthermore, Silva and Carvalho (2023) point out that LGBT-friendly destinations can be an alterna-tive for tourism promotion and public attraction through leisure spaces, events, lodging, bars and restaurants, among others.
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				The above quote is consistent with the representation of the light blue cluster in Figure 3, in which the words “publicize” and “tourist” are presented in close proximity to “municipal,” as this could be a strategy for cities in Rio Grande do Norte to promote themselves and, consequently, publicize the event to attract visitors, a strategy also highlighted in the interviews as positive. Furthermore, “investment” and “public authority” (the pink cluster) emerge as connected, highlighting the need for greater attention from these entities in developing the Parades in Rio Grande do Norte and in promoting tourism.

				Furthermore, it is observed that “state” and “community” (understood to be the LGBT+ community) are close due to this synergy in the promotion of events, which reverberates in “visibility”, “welcome” and “involvement” of the public and, in a macro perspective, as highlighted in the green cluster, in a more “respectful”, “safe” and “welcoming” city, gradually eliminating “ghettos” as exclusive spaces for meeting and socializing between such individuals, allowing them to move in any environment.

				Finally, as can be seen in the dark blue and red clusters, the Pride Parades are “political” and “festive” movements, highlighting the “existence” of LGBT+ peo-ple against “prejudice” and “discrimination.” These results corroborate what was postulated by Ferro and Constantino (2023), Gürkan (2024), Passos and Melo (2022), Turesky and Crisman (2023), and Vorobjovas-Pinta and Fong-Emmerson (2022), regarding the social and political activism characteristic of the Parades in favor of LGBT+ rights.

				Based on these results, it is not enough to simply have initiatives to promote and encourage public agencies; it is necessary to unite, as a driving force, those who understand the importance of the Parade as a way to demand dignified citizenship for LGBT+ individuals, as already pointed out by Ram et al. (2019). Therefore, it is inferred that the support, participation, and engagement of those interested in these events are crucial, making them grow and, consequently, gain-ing greater notoriety in the public and private spheres of the municipalities and the state, which, subsequently, can be beneficial for the planning of LGBT+ tour-ism in Rio Grande do Norte.

				For Grillo and Lanzarini (2019), LGBT+ destinations in Brazil have established themselves as spaces welcoming diversity. Although violence and persecution by conservative groups still occur, this reality is also observed in different parts of the world, where numerous countries condemn homosexuality and oppose this segment of tourism using arguments based on morality and religion, without re-specting diversity. This directly alludes to the concept of responsible tourism, now strongly promoted by the Brazilian Ministry of Tourism.

				Therefore, it can be argued that Pride Parades hosted in Rio Grande do Norte tend to boost LGBT+ tourism in the state. However, residents’ needs must be ad-dressed to meet visitor demands. According to Damasceno et al. (2022) and Silva and Carvalho (2023), an LGBT-friendly destination must be safe and respectful, first and foremost, for its residents, as the perception of welcoming local commu-nities directly impacts the tourist experience.

				Pride parades strengthen social cohesion and demonstrate the city’s commit-ment to diversity and inclusion, serving as a mutual avenue for cooperation be-tween public and private entities and event management. Events can be tourism marketing tools, contributing to the promotion of products and services and pro-
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				jecting a destination’s image, benefiting the socioeconomic aspects of a place (Getz, 2007; Silva et al., 2019).

				Therefore, synergy within the Rio Grande do Norte tourism industry is essen-tial to supporting and maintaining LGBT-friendly spaces in Rio Grande do Norte, ensuring they are accessible, well-located, and visible. Therefore, consolidating a hospitable community, combined with the visibility provided by Parades and simi-lar events, is a key pillar in attracting tourists, fostering growth for the destination.

				The analysis of the interviews reinforces that the promotion of these events is directly linked to building a more welcoming society, where the LGBT+ pres-ence in public spaces is naturalized and respected. The visibility afforded by the event has a significant impact on the city’s positioning regarding diversity. Thus, when incorporated into a tourism and cultural development strategy, the Pride Parades can become not just an isolated event, but a transformative element of urban dynamics, the destination’s image, and local tourism, benefiting everyone.

				Conclusion

				This study analyzed how the Pride Parades in Natal, Rio Grande do Norte, and the surrounding metropolitan area boost LGBT+ tourism in Rio Grande do Norte. Through qualitative analysis and interviews with event organizers, it was possi-ble to identify that the correlation between the Pride Parades and the develop-ment of this tourism segment depends on better regional management, beyond the tourism aspect.

				The results indicated that local Pride Parades can act as catalysts for attract-ing tourists by fostering an environment of visibility, respect, and celebration of diversity. However, it became clear that the potential of these events remains un-derutilized due to limited public participation (caused, among other factors, by prejudice and stigma) and municipal and state support (which involves the avail-ability of human and financial resources). It is imperative that the government engage in the promotion and organization of such events, which can be achieved through public policies that foster inclusion, financial and logistical support, and the improvement of local infrastructure, both for residents and tourists, promot-ing responsible tourism.

				Furthermore, cooperation between the public and private sectors, and the lo-cal community, should be strengthened through partnerships that can improve the quality and safety of the city during the Pride Parades, but also promote Rio Grande do Norte as an LGBT-friendly destination, whether through certifica-tion of LGBT-friendly businesses, itineraries focused on this segment, or even advertising campaigns that value this segment and promote respect for diversi-ty. Therefore, the expansion of the Pride Parades, with appropriate government support, has the potential to expand LGBT+ tourism in the state.

				From a scientific perspective, this study contributes to the literature on LGBT+ events by emphasizing the role of Pride Parades in developing regional tourism, promoting social inclusion and visibility of the LGBT+ cause. Furthermore, it re-inforces that cultural events are significant drivers of regional tourism and high-lights the dynamics between the public sector and the organization of LGBT+ 
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				events, suggesting that support and promotion by authorities are crucial to max-imizing the benefits of these events.

				Despite the contributions presented here, it is important to emphasize that the geographic scope, centered on three cities in Rio Grande do Norte, may limit the generalizability of the results, and further research into other events in the region is warranted. Furthermore, it is crucial that future research consider the inclusion of Parade attendees and representatives of public and private initia-tives as a way to understand the different contexts in which this scenario unfolds annually.

				We also recommend research into the sociocultural contribution of the Pa-rades, for both residents and tourists, which could provide a more holistic under-standing of public engagement with the event and guide local tourism manage-ment. Finally, we conclude that LGBT+ tourism is not disseminated solely through events, as the local community and public and private management must be in-volved and committed, ethically and responsibly, so that all social actors involved in the destination-building process have a voice and respect gender and sexual diversity, combating prejudice and stigma.
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Abstract

This research aims to analyze how the Pride Parades in Natal/RN and the metropolitan
region boost LGBT+ tourism in Rio Grande do Norte (RN), based on an exploratory
study with a qualitative approach, using interviews with the organizers of the Parades
in Extremoz/RN, Natal/RN, and Sdo Gongalo do Amarante/RN in 2024. The data was
systematized using Iramuteq software and analyzed using the content analysis technique.
The results showed that the Parades in RN need more support from public bodies and
private entities, as well as greater public support. Although the state has the potential to
increase LGBT+ tourism, in order for these events to foster this possibility, there must be
investment in local infrastructure, security, and a more open LGBT+ culture in the cities,
in order to guarantee a sense of welcome and respect for both residents and visitors, in
order to combat gender-based violence and violence against non-hegemonic sexualities.
Finally, it is understood that these events can be a tool for promoting tourist destinations
and responsible tourism.

Keywords: LGBT+ tourism; Pride parades; LGBT-friendly; Events; Rio Grande do Norte.

INTRODUCTION

Currently, the debate surrounding gender and tourism fosters research biases
related to the needs, interests, and consumption patterns of LGBT+ people, favor-
ing, for example, LGBT+ tourism and demonstrating tourism as a phenomenon
of appreciation, inclusion, and promotion of diversity (Damasceno et al., 2022;
Silva & Carvalho, 2023). For academic purposes, the acronym LGBTQIAPN+ (les-
bian, gay, bisexual, transvestite, transgender, queer, intersex, asexual/agender,
pansexual/polysexual, non-binary, and other identities and orientations) will be
abbreviated to LGBT+.

The LGBT+ audience is a relevant niche market, especially for tourism, due
to their consumption practices and the financial returns obtained from prod-
ucts and services aimed at them, whether directly or indirectly (Fernandes et al.,
2023; Trigo, 2009). Faced with this scenario, the events market, envisioning such
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