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Abstract: Since the 1950s, television has found its place in 

modern social life with its cultural, political, social and econom-

ic dimensions in every period of Turkish history. In this study, 

television broadcasting in Turkey, which started in the 1950s, is 

analyzed in three periods. The period from the early years of  

Turkish television history until the early 2000s is described in 

a chronological analysis in relation to economic, political, cul-

tural and social events. It has been determined that television 

in Turkey is a political tool, a profitable economic commodity, 

and both a subject and an object of everyday life. Moreover, 

this paper suggest that television is directly affected by not only 

national but also international developments. 

Keywords: Turkish Television’s first years; monopoly period; beginning of commercial broadcasting. 

Resumo: Desde a década de 1950, a televisão encontrou seu 

lugar na vida social moderna, com suas dimensões culturais, 

políticas, sociais e econômicas em todos os períodos da histó-

ria turca. Neste estudo, a transmissão televisiva na Turquia, que 

começou na década de 1950, é analisada em três períodos. O 

período desde os primeiros anos da história da televisão turca 

até o início dos anos 2000 é descrito em uma análise cronológica 

em relação a eventos econômicos, políticos, culturais e sociais. 

Foi determinado que a televisão na Turquia é uma ferramenta 

política, uma mercadoria econômica lucrativa e tanto um sujei-

to quanto um objeto da vida cotidiana. Além disso, este artigo 

sugere que a televisão é diretamente afetada não apenas pelos 

desenvolvimentos nacionais, mas também pelos internacionais. 

Palavras-chave:  Os  primeiros  anos  da  televisão  turca;  o período de monopólio; o início da radiodifusão comercial. 
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Introduction

The term ‘television’ was first used in the June issue of  Scientific American magazine in 1907 

(Serim, 2007, p. 24). Raymond Williams (2003) offers a compelling argument for the multifaceted nature of  television, positing its emergence as a nexus of  evolving technology, commercial interests, political dynamics, cultural influences, and social structures. Williams further contends that the initial function of television was that of  a technological apparatus, subsequently serving as a political instrument and, ulti-mately, a social technology. The author illustrates this proposition with examples of  television as a means of  directing political and social control in fascist regimes or as an economic breakthrough in capitalist democracies. As posited by Stephen Lacey (2006, p. 5), the medium of  television encompasses institutions and policy circles, capitalists, programs, as well as audiences, texts and memories. Television is a medium through which people witness unforgettable events, and it also influences the writing of  history through the programs it broadcasts and its place in daily life. At the same time, it reflects the events that are the subject of  history on the screen (Dural Tasouji, 2022, p. 260). In the field of  television studies, Jonathan Bignell (2012, p. 42) asserts the importance of  incorporating the history of  television into the academic discourse. The author posits that a comprehensive understanding of the historical progression of television is paramount to elucidate a coherent narrative and a compendium of  fundamental facts concerning salient moments in the contemporary evolution of  television. It is his contention that a plurality of  methodolo-gies may be deemed appropriate in the process of  composing a historical account of  the development of television. One such area of  inquiry is the study of  television programs that have been broadcast in the past. Another approach involves consultation of  television archival documents and written sources. For instance, perusing the pages of  the British Broadcasting Corporation’s  The Listener magazine,  Radio Times, or Independent Television’s  TV Times can elucidate a considerable amount regarding prevailing attitudes towards television and the equilibrium between information, education, and entertainment on television during specific periods. An alternative approach to the historiography of  television would be through biographies and autobiographies. Drawing on people’s memories of  television can shed light on television as part of  a series of  cultural changes, how it transformed society’s relationship with time and space, and how it connected and disconnected individuals (Brennan, 2019, p. 2). 

James Curran and Jean Seaton (2003) posit that addressing the fundamental ruptures in the field of  television is a prerequisite for understanding the social reception of  television. From this standpoint, the present article employs a chronological analysis of  the history of  Turkish television from its early Significação, São Paulo, v. 52, e025017, 2025 | 3
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years to the early 2000s, exploring its interconnection with economic, political and social events. In this respect, as emphasied by Johnson and Fickers (2012), television has been evaluated not only as a national medium but also within the framework of  international relations. In the process of  composing the historical account of  Turkish television, the archival sources proposed by Bignell (2012) were utilized, in addition to written sources, which encompassed period newspapers and magazines, documents from the Turkish Radio and Television Corporation and the State Planning Organization. The research also drew upon biographies and memoirs of  individuals who were professionally engaged in the field of  television and journalists of  that era. 

First Years…

The inaugural television transmission in Turkey was initiated in 1952 from Istanbul Technical University (ITU). During this period, in the daily life of  the society, questions such as ‘Have you ever heard of  television?’   and ‘Have you ever watched television?’ increased. Popular names of  the period began to appear on-screen, and newspapers circulated a significant amount of  news related to television. In 1958, the Voice of  America donated seven television receivers to ITU TV, which were to be situated in public spaces with the objective of  increasing the number of  viewers of  ITU TV’s broadcasts. The significance of  the gift cannot be overstated, particularly given that there were only 10 television sets in Istanbul at the time (Şahin Tutuk; Barutçu, 2018). 

On May 27, 1960, a military coup took place in the country. ITU TV, like the state radio, was also affected by this coup and was banned by the police 25 days before the coup. In 1961, following a period of  military rule, civilian governance was re-established in the Republic of  Turkey. The government of the period elected to utilize populist policies as a solution to the issues at hand, rather than implement-ing radical reforms. As Williams (2003) observes, these policies were regarded as the most efficacious means of  establishing and maintaining sovereignty, as a means of  maintaining popular support without allowing the established balance of  power to be disturbed. The course of  developments regarding the establishment of  a national television other than ITU TV was also determined by the structure of  this new administration (İlaslan, 2014). The new Constitution was implemented in 1961. Following a period of  12 years during which trial broadcasting was undertaken, the Constitution (Serim, 2007; Şahin Tutuk; Significação, São Paulo, v. 52, e025017, 2025 | 4
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Barutçu, 2018) initiated the era of  the Turkish Radio and Television Corporation (TRT) in broadcasting, as outlined in the Law1 on the Establishment of  the Radio and Television Corporation. 

Unable to get support from the private sector for television infrastructure, the state received assistance from the Federal Republic of  Germany for technical equipment and even programming. VISNEWS and Associated Press (AP) agency were contracted for news services (Cankaya, 2003; Serim, 2007). Following a period of  four years during which technical infrastructure and trained personnel were provided, TRT 

Ankara Television commenced black and white trial broadcasts on 31 December 1968 at 19:30 (Cankaya, 2003; Şahin Tutuk; Barutçu, 2018). The initial transmissions were limited to an area of  thirty kilometers within Ankara, with a frequency of  three times per week, each transmission spanning three hours, occurring on Tuesday, Thursday and Saturday evenings. Following the commencement of  the broadcasts, there was a rapid escalation in the level of  interest among Ankara residents in television. During the period of broadcasting, crowds gathered in Ankara’s patisseries, hotels, coffee houses and in front of  stores that had televisions in their windows (Gülizar, 1995, p. 16-17). Following the commencement of  broadcasting by TRT, ITU TV was transferred to TRT. 

Television is Now Indispensable…

During the establishment phase of  both ITU TV and TRT, Turkey was able to make a significant stride in the realm of  broadcasting due to the invaluable assistance provided by foreign countries in the provision of  television stations, studios and technical equipment. Nevertheless, this assistance was not exclusively for the development of  Turkish broadcasting: as Cees Hamelink (1991, p. 259) observes, the preponderance of  the means of  producing, processing and transporting information in the world is con-trolled by Western countries, also termed ‘central countries’. The multinationals exploit this market from their own perspective with great success. They do this by determining the television receiver industry, television broadcasts and technology. At this point, it is not surprising that the companies2 of  these countries are at the forefront in the supply of  receivers for television, which has ‘become a necessity’ for Turkish society (Serim, 2007). In fact, it should be noted that the Federal Republic of  Germany, especially after 1  The establishment of  a neutral public legal entity was initiated, bearing the designation Turkish Radio and Television Corporation. The abridged nomenclature of  the institution is TRT. The company’s headquarters are located in Ankara. 

2   Germany’s Grunding, Telefunken, Nordmende, Saba, Körting, ITT Schaublorenz, Blaupunkt; Japan’s Sharp; the Netherlands’ 

National and Philips; Delta American brands took their place in the television receiver market at that time (Serim, 2007, p. 40). 
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the transition to color television broadcasts, provided3 assistance to TRT broadcasts in order to liquidate its stock of  black-and-white television sets (Cankaya, 2003). In 1972, the institution began broadcasting advertisements on television, thereby establishing a significant economic foundation (Öngören, 1983; Serim, 2007). Concurrently, the press initiated the publication of  weekly television magazines, with the objective of  competing with television and among themselves (Serim, 2007). It is interesting to note that, conversely, television programs, which were monochrome at the time, could be viewed in color in magazines and newspapers (Dedeoğlu, 1991). 

On March 12, 1971, there was another military coup in the country. The repercussions of  the coup extended to various sectors of  the country, including broadcasting. Subsequent amendments were made to the TRT law, and there was a change in management, which was reflected in the content. The revised law eroded TRT’s previous autonomy, rendering the institution vulnerable to direct government interven-tion. During this period, a significant number of  TRT employees were dismissed on the grounds that they were believed to possess leftist ideologies, and broadcasting continued with a limited staff. Confronted with mounting pressure, employees resorted to self-censorship, opting to abstain from the production of programs, operating under the assumption that they would not be broadcast (Gülizar, 1982). Staff  short-ages and ideological concerns resulted in an increase in both the duration and variety of  foreign broadcasts. Several 72-episode series that would be broadcast for many years, such as  Mission Impossible (Bruce Geller-1966),  Star Trek (Gene Roddenberry-1966), and  The Fugitive (Roy Huggins-1963), were broadcast during this period (Cankaya, 2003; Serim, 2007).  Star Trek was broadcast between 1972 and 1979 and became a hit with viewers from day one. Children started playing “space” in the streets, and cardboard spaceman masks and plastic laser water guns were sold in local markets. In fact, the popular newspaper of  the time started selling  Star Trek comics. So much so, that the cinema sector did not remain indifferent to this interest and in 1973 a film called  Turist Ömer Uzay Yolunda was made based on the series. This film was the first  Star Trek adaptation in world cinema. What is even more remarkable is that words such as 

“light year”, “time tunnel”, “parallel universe” and “black hole” used in the series have become part of the Turkish language. Foreign series have become so popular in the country that the actors of  the series have been brought to the country and introduced to the public. Dr Richard Kimble (David Janssen) from 3   The notion of  West Germany providing technical assistance to Turkey for the purpose of  development became evident during the 1950s. The United States, keen to avoid the loss of  countries that had aligned with the Western Bloc in opposition to the Eastern Bloc, played a pivotal role in this process. From the early 1950s onwards, German companies amassed considerable profits from Turkey, while concurrently marketing outdated technologies to the latter. On the one hand, West Germany appeared to respond to the wishes of  the US, and on the other hand, it primarily pursued the goal of  creating new markets for its own companies (İlaslan, 2014, p. 502). 
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 The Fugitive came to Istanbul in 1974 as a guest of  the Ministry of Tourism, and was given the title of honorary ambassador by the then Minister of Tourism and Promotion (Bengi; Zat, 2021; Taner, 1987). 

With the increasing prevalence of  television, the rhythm of  daily life in cities has changed and television has become the greatest entertainment for people (Tunç, 2001). When television broadcasting began in the United States of  America, various magazines offered suggestions on where to place the television in the home. According to these magazines, the television should be placed in a place where all eyes in the home can be focused on the screen (Spiegel, 2000). As if  they had read these magazines, the Turkish people placed the television in the corner of  the living room. The seating arrangements changed in every home where a television was placed; armchairs and coffee tables were rearranged according to the television and even lace covers were placed over the television, the most valuable item in the house, to protect it (Tunç, 2001). 

In the book A  Social History of  the Media by Asa Briggs and Peter Burke (2010) it is mentioned that new media technologies have created new professions. The situation described by the authors has been experienced in Turkish television broadcasting: Jobs that require expertise in themselves, such as setting up a television receiver, connecting it to the regulator and, most importantly, mounting the antenna on the roof  (Dural Tasouji, 2022), have created the profession of  television technician. At a time when not everyone could afford to buy a television, guests were visited by those who had one on the evenings when programs were broadcast. This ritual of  visiting was called tele-guest (Dural Tasouji, 2023). 

In 1973, the opening ceremony of  the Bosphorus Bridge in Istanbul was broadcast live by TRT 

television and this broadcast was given to the European Broadcasting Union (EBU) and the opening ceremony was also watched in European countries (Öngören, 1983). In 1974, the Cyprus Peace Operation4 

was continuously broadcast by TRT (Cankaya, 2003). There was a variety of foreign programs, with French and British productions being shown on television alongside USA productions.  Jack, an adaptation of Alphonse Daudet, was the leading French production (Bengi; Zat, 2021). 1975 was an important year for TRT. Turkey entered the Eurovision Song Contest, which had been organized by the EBU since 1956, with the singer  Semiha Yankı. A year later, when Greece decided to participate in the Eurovision Song Contest, Turkey withdrew from the contest due to the tensions caused by the Cyprus operation. Despite withdrawing from the contest, TRT, which was broadcasted the contest live, even though it cut off  the 4   On July 20, 1974, on the orders of  Prime Minister Bülent Ecevit, the Turkish Armed Forces launched a military operation in Cyprus. The first part of  the operation was organized after the July 15, 1974 coup d’état supported by the Greek government. 

The second operation, launched on August 14, resulted in 37 percent of  the island - including northern Nicosia—coming under Turkish control. 
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broadcast while the Greek candidate was on stage. During this interruption, a song was broadcast that aroused nationalist feelings. This was the first of  the broadcast cuts that would be made in the following years, sometimes for political reasons and sometimes for obscenity (Dedeoğlu, 1991). 

Deregulation or Change in Broadcasting? 

On 12 September 1980, there was another military coup in the country. Three years later, Turgut Ozal, who used all the qualifications such as global, national, local, religious, Western, Eastern, etc. and brought them together in his own image, became prime minister. The prime minister brought the ‘new right’ ideology, which synthesized economic liberalism and conservatism, into the country’s restrictive environment (Kejanlıoğlu, 2004). Companies operating in sectors other than the media, especially in banking and finance, began to cover the entire media sector, including print media, radio, television, publishing, news agencies, distribution and production. Entrepreneurs were quick to enter the broadcasting sector, realizing that entry into broadcasting meant gaining political and economic power. As a result, all the leading newspaper owners bought at least one radio or television station. As there was no regulation to prevent media concentration in such an environment, the broadcasting sector gradually got out of control (Çaplı, 2008). 

There were two major important changes in the television broadcasting regime: The first of  these was that TRT opened its screens to private production companies, and thus TRT, which had previously produced programs with its own resources and imported foreign programs for the rest of  its broadcasting hours, adopted a policy that would encourage the development of private production companies in Turkey. 

This policy was not limited to program production alone, and some of  the imported foreign films and series began to be dubbed in private studios, many of  which were established. The second change was that the Postal Telephone and Telephone Organisation (PTT) broke the monopoly of  TRT, especially in the distribution of  television broadcasts (Erdemir Göze, 2017). 

Turkey transitioned to color broadcasting in 1984. Prior to this shift, the public was made aware of the necessity of  the upgrade through various channels. News reports emphasized that Western manufac-turers had ceased producing black-and-white technology, making spare parts scarce and expensive. The second was that one of  the conditions of  the agreement with the European Broadcasting Union was to broadcast in color. The third reason was that TRT needed to broadcast in color in order to sell its programs to television sets in other countries (Cankaya, 2003). These demands were conveyed to the public Significação, São Paulo, v. 52, e025017, 2025 | 8
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through news reports. However, more populist methods were also used to convince the public to use color television. One of  these was that the color television programme and technical team from Germany performed shows using the color television system they had set up in one of  TRT’s studios. Although it was forbidden by TRT’s broadcasting policy, obscene dances were shown in this color programme for a short time, demonstrating the attractive aspects of  color television and trying to attract the public’s atten-tion (Öngören, 1983). TRT began showing South American dramas in 1985 ( Only Maria, Mauela, Roots, etc.), and the first example of  this was the Brazilian production  Escrava Isaura (Çelenk, 2005; Serim, 2007). 

In line with the national security discourses of  North Atlantic Treaty Organization (NATO), the United States of  America (USA) and the Turkish Armed Forces, the Prime Minister assigned the task of  satellite broadcasting to the PTT (Kejanlıoğlu, 2004). In 1986, TRT accepted the USA’s American Forces Radio and Television Service (AFRTS) satellite broadcasting project. Thus, the TRT-PTT-AFRTS 

agreement marked the beginning of  satellite television broadcasting in Turkey. However, it should not be forgotten that the basis of  this agreement was the granting of  the necessary permission to the American military personnel in the country (Incirlik American Air Base) to watch broadcasts from America via satellite. In return, America provided TRT with the opportunity to make satellite broadcasts. TV 2, which began broadcasting as a second channel in 1986, could be watched throughout the country using satellite technology (Cankaya, 2003). During this period, videocassettes became widespread in the country, initially competing with TRT. The term ‘tele-guest’ used for television was used as ‘video-guest’ to describe the video watching craze of  these years (Cantek, 2022). While video became an alternative to television broadcasts, it also became, in a way, a solution to TRT’s censorship (Cankaya, 2003). TRT tried to increase its advertising in order to compete with foreign broadcasts and video tapes on satellite. Sponsored programs with collective advertising became a new source of  funding in this period (Kejanlıoğlu, 2004; Serim, 2007). 

In 1988, PTT established a Satellite Monitoring Center in Ankara. Through this center, it began receiving the channels’ broadcasts and distributing them via cable in 1991. Thus, PTT entered the field of  broadcasting, which was quite problematic and open to political influences, and which it was not very familiar with, through cable television, as a new business area, and created an example of  service convergence (Cankaya, 2003; Kejanlıoğlu, 2004). However, cable broadcasting caused problems for PTT in two ways. The first of  these was the copyright issue. Representatives of  channels such as Cable News Network (CNN), BBC, TV 5, Radio Télévision Luxembourg (RTL), and Radio Televisione Italiana (RAI) pressured PTT to sign a contract on the grounds that it was broadcasting without permission, and they pointed out Significação, São Paulo, v. 52, e025017, 2025 | 9
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that this created a copyright issue and emphasized that the broadcasts should be given after the agreement was made. A second problem was the control of  the broadcasts (Cankaya, 2003). While the PTT initially claimed that it was only responsible for transferring the broadcasts it received from satellite to cable, it gradually took control of the broadcasts with the reflex of a broadcasting institution. For example, director Yılmaz Güney’s film  Yol (1981), which was broadcast on the French satellite channel TELE 5, and part of the documentary  Turkey (1989) on the BBC channel were censored (Serim, 2007). In addition, erotic scenes in the broadcast of  SAT 1 channel were also censored. The transfer of  broadcasting to PTT revealed another problem: While broadcasting was done by PTT, programming was provided by various agencies, and TRT remained in a position of  providing studio facilities only to private production companies during this period (Kejanlıoğlu, 2004). Between 1988 and 1993, more than three hundred companies were established in the  Istanbul market to produce television programs and dramas for TRT. These companies prepared and sold 65 programs to TRT in just one year. The fact that an institution with a limited budget and advertising revenue bought and paid for so many external productions caused financial problems for the institution (Serim, 2007). 

Commercial Broadcasting Begins

In 1990, TRT increased the number of  channels; TV 4, a channel aimed at young people, which generally included formal and informal educational programs, and TV 5 (TRT-INT), which broadcast to Turkish citizens living abroad, were launched. In order to reach citizens living in Europe, agreements were made with organisations such as the German Postal Service Bundespot and the Swedish Cable TV 

Distributors Association (Cankaya, 2003) in order to expand the broadcasting line. While the aim of establishing TRT International (TRT-INT) was to reach Turks living in Germany, soon after, due to the disintegration of the Soviet Union and the establishment of the Turkic Republics, reaching out to countries in the East became the basic policy within the framework of Turkey’s changing international relations policy (Kejanlıoğlu, 2004). An example of  convergence and an important development in terms of  electronic broadcasting is TRT’s launch in the same year of  the ‘screen newspaper’, consisting of  Teleday teletext pages (Cankaya, 2003). Gustave Hauser, the president of  Warner Cable Communications, who pioneered the implementation of  this technology, which can be considered one of  the first examples of  interactive television, said, “Unlike passive television, we are now entering the era of  participatory television”, and took initiatives in the country for the spread of  this technology. Teletext technology facilitates user inter-Significação, São Paulo, v. 52, e025017, 2025 | 10
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action, collects audience data and thus enables market research (Enns, 2020, p. 7). Teletext is a technological innovation not only in terms of  information and market research but also in terms of  ideological construction. According to Jean-Luc Cronel, General Manager of  International Distribution, Marketing and Sales of  TV 5 MONDE (Demirkıran, 2008, p. 112), teletext and its subtitling application on it were important ideological applications in the localisation of  global channels. In line with these goals, TRT 

tried to implement teletext for its citizens in Europe via TRT–INT. After a short while, it started using teletext on all its channels. At a time when the Internet was not yet widespread, housewives who followed the stock market from home and viewers who went out to check the weather forecast placed Teleday on 

a pedestal (www.sinemamuzik.com). 

In Turkey, which has entered a period of  rapid social change, the first commercial broadcasting began in 1990 as a result of  the internal and external dynamics of  politics, the decisive characteristics of  technology, the demands of  personalities and organizations that emerged with the urbanization and modernization process, and the perception of  capital groups of  radio and television as a source of  income and information and messages as products that can be bought and sold (Erdemir Göze, 2017). A company called Magic Box Incorporated was set up by Cem Uzan and Kuno Frick in Vaduz, Principality of Liechtenstein. This company leased two channels from the Eutelsat satellite to broadcast from the Federal Republic of  Germany. The company also made an agreement to distribute its broadcasts from a station set up by the German postal service, Bundespost, and to use the SAT-1 studios near Frankfurt (Kejanlıoğlu, 2004; Cankaya, 2003). On 7 May 1990, the Magic Box Star 1 channel began test broadcasts. There was a heated debate about whether the channel was legal. During his visit to the United States of  America in 1990, President Turgut   Özal legitimized these discussions by stating that ‘there is no provision in the Constitution or in the TRT Law that prevents broadcasting from abroad, and until the Constitution makes provisions for private television channels, it is possible to rent a channel abroad and broadcast to Turkey’. 

This statement paved the way for a whole new era (Şahin Tutuk; Barutçu, 2018) and created the “ruleless childhood” of  Turkish private television (Çaplı, 2008). During this period, dozens of  channels began to use the electromagnetic spectrum irregularly and without a license, to the extent that transmitters were even smuggled into Turkey illegally. In the international arena, many companies were not recognized by international organizations such as the EBU (European Broadcasting Union) because they did not have the official permission required to broadcast according to agreements and contracts, and their membership applications were rejected (Kejanlıoğlu, 2004). 
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According to David Rowe (1995), who defines the relationship between television and football as a partnership relationship, popular sports create strong relationships between television companies, which buy the rights to broadcast these sports, and sponsors and advertisers, who seek to benefit from the emotional power and mass appeal of  these sports. For this reason, broadcasters spend a lot of  money to turn popular sport into a media spectacle and to make a profit from it. The situation Rowe mentions first occurred between TRT and Magic Box. With the advent of  Magic Box, the matches that football clubs played against each other took on a completely commercial form. Magic Box started to broadcast the matches of  these clubs and obtained a large source of  income by taking advertisements between the matches without any rules5 (Serim, 2007). Football teams have also made a lot of  money from this business, bringing in players and technical staff  from abroad. As mentioned by Rowe, in the television-football partnership, the days and hours of  the matches have started to be arranged according to the live broadcast (Talimciler, 2001). Alongside these commercial broadcasting strategies, there have also been developments in terms of  advertising. The number of  advertisers has increased and the process of  professionalization has accelerated. The International Advertising Association has officially recognized the Turkish representative. Sub-sectors (graphic workshops, photo studios, printing laboratories, etc.) have emerged in the field of  television advertising (Pekman, 2001). 

The tension in the Persian Gulf in August 1990 turned into a hot battle in January 1991. On the night of  15 January, when the allied planes of  the USA, England and France began to bomb Iraq, which had failed to comply with the deadline set by the United Nations Security Council to withdraw from Kuwait, CNN television in Baghdad began the first live war broadcast in history from the terrace of  a hotel (Serim, 2007). CNN broadcast the war live with the understanding that the person who sees everything will not be afraid of  his opponents nearby (Vırılıo, 2005). A few days later, this time it began to broadcast live the fall of  the Sam rockets sent by Iraq to Tel Aviv and the people walking around with gas masks. For the first time in the history of  television, a war was being broadcast live, minute by minute, to the whole world. 

Magic Box did not fail to take advantage of  this situation and, from the night of  15 January 1991, it linked up with CNN and began broadcasting 24 hours a day without interruption, with the English translators in its studio providing instant translations (Serim, 2007). The very next day, TRT began broadcasting 24 

5   “In those early years, when there were no rules or controls, the broadcast would suddenly stop during the most exciting moments of  the matches, a product would be advertised for minutes, and when the match was resumed, the audience would learn from the voice of  the narrator that their favorite team had conceded or scored a goal, without even realizing what had happened” (Serim, 2007, p. 240). 
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hours a day without interruption due to criticism. However, TRT was forced to stop broadcasting when CNN demanded $250 for every hour of  uninterrupted broadcasting (Cankaya, 2003). 

Following the de facto broadcasting of  the ‘Magic Box-Star’ channel, which broke Turkish Radio and Television (TRT) laws and began broadcasting, dozens of  channels began broadcasting in the country. 

One of  these was Show TV, which had a capital of  $36 million and began test broadcasting from France in 1992 (Cankaya, 2003; Serim, 2007). In 1993, at a time when illegality was considered normal, Channel 6 began test broadcasts via satellite from England with large advertising campaigns. During its launch, the channel partnered with Tan TV in Alma-Ata, the first and only private television station in Kazakhstan. This allowed the channel to reach a total of  100 million people of  Turkish origin in Kazakhstan and Turkey, as well as in Kyrgyzstan, Turkmenistan and Uzbekistan. In Channel 6’s broadcasting policy, films purchased and broadcast with foreign currency were at the top of  the list. In addition, the first discussion programme in Turkish television was broadcast on this channel (Serim, 2007). This was a period of  illegal channel inflation: Flash (1992), BRT (1992), HBB (1992) and many similar channels started broadcasting during this period. Indeed, in many cities of  Anatolia, the capitalists of  the city established television studios in order to get their share of  the illegal broadcasting trend. These established channels later continued their broadcasts as local television (Cankaya, 2003; Serim, 2007). In the rating wars they have entered with each other, commercial broadcasters have begun to bend, and in some cases ignore, broadcasting and production rules in order to gain more advertising revenue. Magic Box-Star, for example, has pushed the boundaries of  national broadcasting by inserting long-minutes advertisements between films and series (Serim, 2007). Show TV, on the other hand, has started broadcasting soft sex films called Night Fun every night between 01:00-02:00 in order to stand out in the broadcasting race. This broadcast by the channel was actually an indication of  the lack of  control that resulted from the lack of  control (Cankaya, 2003; Serim, 2007). Although TRT aired big-budget productions to compete with commercial channels in terms of  advertising and ratings (Serim, 2007), it was not able to bring about a major transformation. Cine 5, Turkey’s first encrypted channel, began broadcasting in 1993 (Talimciler, 2001). This channel, which operates on a membership system, became an entertainment tool for the wealthy with its high membership fees (Serim, 2007). It started broadcasting the first football league matches in 1996 by paying $44 million. After buying the matches, the number of  subscribers exceeded 200,000 and it earned nearly 2 trillion in advertising revenue (Talimciler, 2001). 
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As the number of  TV channels increased, their slice of  the advertising pie decreased. As a result, broadcasters turned to new sources of revenue. One of these was the use of 900 numbers. Advertisements for 900 numbers were displayed on the screen on many subjects such as tarot, insurance, friendship and fairy tales. Television viewers who applied to the PTT for a 900-line paid for the call time received on their lines during the month. As the billing fees for these lines were very high, both the line provider and the line owner earned considerable income6. The users, on the other hand, were victimized by the high billing fees. Channels that broadcast advertisements for these lines and even opened their own phone lines made substantial profits from the new source of  income. The Radio and Television Supreme Council7, established by the 1994 Radio and Television Law, banned the use of  900 lines and the giving of  gifts to listeners in a statement published on 14 June 1994. The Council, which stated that programs that would have a negative effect on the physical, mental, spiritual and moral development of children and adolescents would not be allowed, called for television programs to be structured within this framework (Serim, 2007). 

Europe has continued to be an important factor for Turkey in terms of  international political and cultural relations. The European Convention on Transfrontier Television was signed by Turkey in 1992 

(www.rtuk.gov.tr). Thereafter, any new radio and television law to be enacted in Turkey had to be compatible with this Convention in terms of  transfrontier broadcasting (Kejanlıoğlu, 2004), which was an example of the convergence of  regulatory institutions in the field of  broadcasting. The RTUK was perceived by the public as an oppressive censorship body that meticulously controls the content of  broadcasts, rather than an institution that tries to organize the planned development of  the broadcasting sector and introduce regulations against possible concentration in the sector and the formation of  privileged economic and political positions.  On the one hand, this was due to the deliberate provocations of  media organizations whose freedom of  action was restricted and, on the other hand, to the speed and skill of  the Board in blacking out the screen (Kejanlıoğlu  et al., 2001). 

In the 1990s, television broadcasting made progress in the media sector, which was seen by some as a polyphony and by others as a corporate monopoly. During this period, a total of  280 television channels were launched in the country, both local, regional and national (Özçağlayan, 2000). Viewers, who enthusiastically welcomed multichannel broadcasting, soon grew tired of  long minutes of  advertising, repetitive television series, tabloid news, sensational and violent reality shows and waited for innovations 6   In 1992 (Çaplı, 2008, p. 139), the number of  people calling 900 lines was 13.5 million. 

7   It has been set up to regulate, among other things, the allocation of  frequencies and the granting of  licenses to private radio and television stations. 
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in broadcasting. During the process of  financial liberalization of  the Turkish economy that began in the 1980s, the stability policy focused on the financial market could not be sustained and an economic crisis occurred first in 1994 and then in 2000. The economic crisis led to early elections in the political arena. 

During this period, the Islamist bourgeoisie, which emerged as an important faction within the country’s bourgeoisie, began to manage both the government and the media (Ayan, 2019). After the elections, the Justice and Development Party came to power as a single party in the country, which had been ruled by a coalition for many years. After this date, a new era in television broadcasting began. 

Conclusion

The history of  television in Turkey can be divided into three periods: the early years starting with Istanbul Technical University television, the period when the Turkish Radio and Television Corporation was a monopoly, and the early 1990s when the monopoly was broken and private channels entered the sector, creating a dual structure. Television in Turkey did not start simultaneously with the rest of the world in the 1920s. Nor has the development of  television followed a similar course. In fact, television, which started in the 1950s, was still operating with a very limited coverage and technical capacity in the 1960s. 

In the sixties, the political power, influenced by modernization policies around the world, considered television as an indispensable part of  social development, and soon national broadcasting was launched. In this way, television become increasingly central to both social and political life.  In the political and social problems of  the seventies, television was used as an ideological tool of  political power. In this period, as television becomes more and more widespread, the rhythm of  daily life in the cities changes and television becomes the main source of  entertainment for people. The neo-liberal economic and political transformations affects the whole world. Turkey included. The introduction of  color broadcasting, the abolition of  the TRT monopoly and the opening of  the broadcasting sector to private enterprise can be interpreted as part of  this transnational process. Numerous private channels were established in the early nineties, even though there were no regulations of  commercial broadcasting. In order to get a share of  advertising revenues, broadcasting pushed the limits too far. Each channel resorted to different practices to get more viewers and more advertising. It was during this period, when no rules were accepted as the rule, that a law was finally passed to regulate broadcasting. These years ended with the hope that the law enacted to regulate television broadcasting will improve the sector. The economic crises of  the early 2000s and the subsequent political elections opened a new, yet darker chapter in broadcasting. 
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In conclusion, Turkish television from its early years until the early 2000s has been directly related to economic, political, cultural and social events. In this respect, television has continued to exist in society as a political tool, a profitable economic commodity, and both the subject and an object of  everyday life. 

Moreover, it would not be wrong to say that television has been directly affected by not only national but also international developments. 
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